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There is a correlation between patience
and success in any long term venture as is
the case with the Museum of Beer & Brewing
on site at Old World Wisconsin. There were
many discussions and ideas about a period
brewery among museum members. Beginning
in 2014, serious discussions began between
the Museum and Old World Wisconsin to
develop a historic brewery. It was a giant
step forward and aligned with our mission
statement “To preserve and display the proud
history of beer and brewing …”

2015

The first steps were taken to establish
the brewery. A variety of hops were ordered
and planted in a test field on the grounds at
Old World. Likewise, barley seed was ordered
from the North Dakota State University seed
library and planted. The first year was basic
work to develop the growing fields.
In
September the Museum purchased their first
equipment, a wood mash lauter tun and a
fermentation vat.

2016
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2017

Brewery development continued the
next year.
More brewing equipment was
obtained and authentic period clothing for the
volunteer brewers was purchased. Brewers
brewed a total of nine times in 2017 and began
aging beer in wooden kegs. July 13th was the
first time beer was brewed using all the
acquired equipment. In August, there was a
presentation of Wisconsin beer that included a
beer tasting. Fall guests enjoyed the hop
harvest complete with a horse drawn wagon
and a barley threshing demonstration.
Discussions between the Museum and
Old World were underway regarding designs
for a brewery and malt house.

2018

Spring preparations for the season saw a
new copper cool ship set up and German kegs
were water tested to ready them for brewing.
Guests were given 3 oz. samples of site
brewed beer for the first time.
The hop
harvest and barley threshing events were
repeated. Our brewers brewed a total of ten
times in 2018.
Each year the Museum has added
brewing equipment authentic to 19th century
brewing. The demonstrations of the brewing
process have grown more complex as
equipment has been added.
Continued on page 3
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January 16, 1919, after Nebraska’s lower house went 98-0 in favor of
Prohibition, the Eighteenth Amendment became embedded in the United
States Constitution. It had taken a mere 13 months for 36 state legislatures
to approve the measure. The opening statement of the amendment allowed
a one year grace period to allow businesses to dispose of their supply. This
also allowed consumers time to stock up.
You will find many events highlighting prohibition as the year progresses. I recently
re-watched the PBS series on Prohibition. It was informative and entertaining. Locally the
Milwaukee County Historical Society has a display exploring Milwaukee during Prohibition
(1919-1933). Plan a visit to explore this stage of American history from a local perspective
through interactive experiences, audio and visual media and historic images.
The Brew Crew at Old World Wisconsin is at work planning this year’s brewing
schedule. Look for more information as spring approaches.
This issue’s trivia is an easy one. Do you have other beers that your favorite character
imbibes? Share them with me and I will share your favorites in the next newsletter.
If you have an article ready for publication and would like to share it with the
membership please send it to me. I can work with you to fine tune things if you feel
uncomfortable.

By: Jerry Janiszewski
A new historic landmark was dedicated
last year on the corner of 10th and Juneau
Streets in Milwaukee.
The Walkway at
Preservation Park is a timeline depicting the
history of the Pabst Brewing Company from
the time Jacob Best founded it to the
present. Located in the center of the former
Pabst Brewery Complex, the Walk is
dedicated to all the workers that supported
Pabst as an industry leader throughout its
history.
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Pabst was purchased in 1985 by a
California company named S & P Company
owned by multi-millionaire Paul Kalmanovitz
for a $63 million cash tender offer. The doors
were abruptly closed in December 1996
leaving more than 250 people without jobs
and the buildings abandoned. The property
sat vacant until developer and philanthropist
Joseph Zilber acquired most of the complex in
2006.
The redevelopment efforts have
included a hotel, educational institutions,
apartments, office space, breweries and more.
Zilber’s vision of converting it into a mixeduse neighborhood is close to completion and
the park is also a dedication to his efforts.
I had the opportunity and privilege to
work on the project with Dan McCarthy, the
Project Manager for the Zilber Property Group.
Along with the Pabst Mansion, the Milwaukee
County Historical Society, and Bob Giese of
the Museum of Beer & Brewing, we developed
a historical timeline and gathered the artifacts
to place inside stainless steel exhibit boxes.
I’m proud to have contributed many of the
artifacts on display from my private collection.
The boxes are sealed and have a thick slip
resistant glass panel covering them.
The
Pabst story is laser cut into thick steel panels
and, along with the boxes, are illuminated
with LED lighting. This makes for an exquisite
display at night.
Continued on page 3

Continued from page

Looking forward

May 11

Trial Brew, American
Cream Ale
June 1
Dark Beer
June 15
American Cream Ale
June 29
American Cream Ale
July 13
Gose
July 27
Amber Ale
August 10 Black Beer
August 24 American Cream Ale
Guests pick hop cones
Sept 7
Maerzen beer
Barley threshing
Sept 21
Bock Beer
October 5 Bock Beer

This brewing venture has been
successful for both the Museum and Old
World Wisconsin.
A permanent brewery
location is being discussed. The Museum is
working on increasing the size of it’s brewing
to 4-5 barrels. In 2019 they will malt barley
and are in the process of procuring additional
oak kegs from Germany and a 65 gallon
barrel to hold their water supply.
Historic brewing is moving forward. If
you have not been to Old World Wisconsin it
is definitely worth the trip. If you are
interested in participating or volunteering
time, contact Gary Luther, Bob Heger or any
of the board members.
The Museum is
definitely following their mission statement to
display the proud history of beer and
brewing.

Well Preserved

Continued from page 2
The Pabst Brewing Company opened a pilot brewery with a
taproom and restaurant in the old Methodist Church.
They’re
resurrecting some of their old labels such as Andeker and Old Tankard
Ale. Milwaukee Brewing Company has expanded to the Pabst shipping
center which is the newest building of the complex built in the 1970’s.
It’s located on N. 8th and West Juneau Avenue and features a beer
garden on the roof complete
with an area to play Bocce
Ball.
The Pabst District is
bursting with energy with the
recent opening of the Fiserv
Forum and it should be
interesting to watch the
current history of the area
develop. I encourage you to
check out this unique walk
which has been described as
an “Underground Museum.”

The answer to last issue’s trivia
question: What do you collect if you are a
tegestologist?
How about a labeorphilist?
Answer: A tegestologist collects beer
coasters. A labeorphilist collects old beer
bottles and cans.
This issue’s trivia question: This is an
easy one.
What TV show feature’s the
fictional beer Duff?
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As a grandparent, parent, aunt, uncle or child, you probably have seen the work of
Theodor Geisel. As we approach March, we approach the 115th year since Geisel’s birthday.
More commonly known as Dr. Seuss, he was born on March 2, 1904; son of a brewer.
Before immigrating to the United States, Geisel’s grandfather was a jeweler of substantial
means in Germany. He moved to America and pooled funds with fellow German Christian
Kalmbach in 1876 and founded the Kalmbach & Geisel brewery in Springfield, Massachusetts.
The brewery produced lagers, ales and a dark porter. The
brewery was successful and well supported by both the
German immigrant community and the saloons of New
England. Within 15 years it was producing 75,000 barrels of
beer and delivering it via black and gold wagons drawn by
teams of 4 horses. Kalmbach & Geisel became affectionately
known as “Come Back and Guzzle.”
Geisel’s father, Theodore Robert was born in 1879 and
married Henrietta Seuss in 1901. Both the Geisel and Seuss
families were an active part of the German immigrant
community. Gymnastics club, horse riding, shooting, Kiwanis
and Elks clubs all provided counter balance to
the brewery life. Theodore Robert followed The original site of the Kalmbach &
Geisel Brewery, it is now occupied
his father into the business of beer brewing.
The brewery continued to grow and by Mass Mutual Financial Group.
purchase other local breweries; name changes went along with each purchase.
In 1895, Highland Brewery was purchased and the Highland name was
adopted. Again in 1901, Liberty Brewing was acquired and once again the
brewery was renamed.
It was into this German
heritage and culture of brewing that
Theodor Seuss Geisel was born into
in 1904. He enjoyed the active and
prosperous
German
community
during his first 10 years of childhood. He was an
observant and imaginative child that was encouraged
by his mother. They often took trips to the local zoo.
Telling stories, he began blending animals together
into new and silly creatures some of which were
drawn on the walls of the family home if paper was
not available. Much of his inspiration came from his
boyhood in Springfield and his time spent around the
family brewery. It provided the main impetus for Highland beer wagons making deliveries.
what would later become his first book And to Think I
Saw It on Mulberry Street. He later explained that he did not
have to write or imagine “…when you have a Real Never-Never
Land that you know and understand.” (Theodor Geisel, page 8 )
By 1914 the country exhibited strong anti-German
sentiment. Geisel suffered physical and verbal abuse and he saw
his German community degraded. You later see his feeling of
inequitable treatment as a strong message in many of his books.
In 1919, Congress enacted the 18th Amendment. Despite
this legislation, in 1920, Springfield Brewery merged with Liberty.
At that time Springfield was producing approximately 300,000
barrels per year. Prohibition eventually forced the closing of the
Springfield brewery. Geisel’s father “retired” as president of the
brewery and took a job as a park superintendent. Both events
impacted and shaped Geisel’s thinking.
Continued on page 8
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By: Darrell Smith
Paul Bialas has provided us
with another of his historic
pictorial brewery books.
This
time
he
has
ventured
to
Washington State to entertain us
with a look at the Olympia
Brewing Company in Tumwater.
As my wife looked at the book
she was very impressed with the
photographs and stated she
thought it was his best effort to
date because of things such as
photos that faded from color to black and
white or are predominately black and white
with people highlighted in color.
Sit back with an Olympia, if you can
find one, and learn about the history of the
brewery beginning in 1896 through building
projects, more building, acquisitions and
finally closure in 2003 after being
purchased by SAB Miller.
At one time
Olympia was one of the largest breweries in
the country. It is still being produced for
Pabst by Miller Coors in Irwindale,
California. Enjoy historic black and white
photos, original newspaper stories along
with advertisements detailing the brewery
from founding in 1896 to the hectic days
prior to closure.
Read about Leopold
Schmidt as he made his way to Tumwater,
found an appropriate location, built a
brewery and became a large regional
brewery.
Learn why Tumwater was
selected versus other locations.
The book is divided into historical
chapters beginning with Leopold Schmidt’s
birth in 1846, the building of two separate
breweries,
Prohibition,
survival
post
Prohibition and its consequences, and the
final events prior to 2003. Paul highlights
three organizations that have a relationship
with the brewery and are helping to
preserve the Olympia history such as the
Schmidt House, original home of Leopold
Schmidt.
He
has
a
page
of
acknowledgements,
another
page
of
resources he used and a page to
acknowledge photos he used from other
sources. Perhaps the most unique feature
is a CD enclosed within the back cover.
The 17 tracks include songs pertaining to
the brewery but the most interesting for me
was hearing former employees discuss
working at the brewery. You hear men
discussing responsibilities at the brewery,
pranks, and pride of employment.

Of course the
highlight of the book
are the photographs.
An occasional caption
explains some of the
photos
but
the
majority are allowed to
stand on their own.
The pages I enjoyed
compared the current
condition
of
the
building with archival
photos taken while the
brewery was operational, often showing
individuals performing their jobs. Some of
the areas represented are the visitor
center, the post tour tasting room,
production center, and the ubiquitous kettle
area. There are two separate, but related,
old and new, breweries. Pictures of both
are well represented.
The Olympia Brewery buildings are
waiting to be rehabbed and repurposed just
as Schlitz, Blatz, and Pabst have found a
new use. I look forward to learning more
about the effort to revitalize an important
part of Washington state’s and brewing
history.

The Olympia Brewing Company
by Paul Bialas
ISBN 978-0-9856725-8-4 $44.99

Brewery News
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The
Pabst
Brewing
Company
and
MillerCoors
reached a
settlement
in
their
lawsuit.
MillerCoors wanted to terminate its brewing
contract with Pabst in 2020. Pabst claimed
that ending the contract would put them out
of business. The case went to trial and a
settlement was reached while the jury was
deliberating on a decision. Terms of the
settlement have not been released but
Pabst did say they will continue to offer PBR
and its other beers “for many, many years
to come.”

According to the Brewers Association there are over 7,000 breweries in
operation across the country in 2019. As industry growth has slowed, craft
brewers are slowly increasing their share of the total market. Many local
communities continue to support their local craft brewers as history seems to
be repeating itself. Jerry Janiszewski has a passion for writing about breweries
and the history of the brewing industry.

It takes some nerve to name a
brewing company Some Nerve Brewing
Company
(www.somenervebrewingcompany.com).
It
opened this past summer and is located at
5586 Highway 51 in the “heart of God’s
Country” otherwise known as Manitowish
Waters, Wisconsin. Owners Bill Ruef and his
wife Jessica Murray-Ruef relocated there
after Bill sold Ruef’s Meat Market in New
Glarus. For a total of 30 plus years Bill
assisted his father and then purchased the
family business.
The couple’s weekends
were spent home brewing, visiting craft
breweries, or heading north to his family’s
favorite vacation spot in nearby Boulder
Junction.
I met Bill over 30 years ago as
members of the Badger Bunch, a local
chapter of the Brewery Collectibles Club of
America and it was interesting to reunite
with him in the comfort of his taproom and
discuss his desire to own his very own craft
brewery.
He explained how they were walking
their dog one day and Jessica had the idea
that with their name selection they could
answer the phone “You’ve got Some Nerve.”
The name is also appropriate for the huge
life change that they made.
We tasted some exceptional beers that
Bill brewed on his 3 barrel system.
He
enjoys creating unique names for his beers
including Headless Monk Belgian Dubbel,

Gobsmacked Oatmeal Stout, Zing-BoomTararrel Oktoberfest Beer and Babineaux
Blonde Ale. He brews malt forward offerings
and has 8.8% ABV Sno-Skeeter Winter
Warmer Ale available to heat up the
snowmobilers that visit since the trail is next
to his parking lot.
Per Bill’s requirement the rustic
taproom has a picture window along the back
bar and several bird feeders which give you
plenty of opportunity to birdwatch, view the
wildlife and enjoy the scenery. Some Nerve
Brewing doesn’t serve food but allows their
patrons to carry food in. Next time you’re
traveling in the Northwood’s you won’t want
to miss out on the Gemutlichkeit that this
remarkable couple shares with its customers.
Check their website for their hours which
vary with the seasons.

Our Mission
To preserve and display the
proud history of beer and brewing
throughout the world and particularly in
North America.
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Patricia
explained
how
“Rocky’s
Revenge” American Brown Ale was named
after a giant serpent that guarded the stone
tepees and history tells of divers mentioning
numerous encounters with Rocky.
It’s a
delicious malt forward Brown Ale and one of
the flagship brews.
“Bitter Woman” India Pale Ale was
named after early Lake Mills resident Aunt Cal,
who was said to have been an old sweetheart
of famous American poet Henry Wadsworth
Longfellow and still had love letters to prove it.
Sadly she never wed and was a very bitter
woman! Ryan Nikolay is the Lead Brewer and
his other tasty year-round offerings include
Three Beaches Honey Blonde Ale, Chief
Blackhawk Porter and Headless Man Amber Alt
Ale.
Kassie reviewed some of the excellent
barrel-aged offerings they brew including an
Imperial White Stout, Shaggin’ in the Wood
Scotch Ale, Tapping the Sugarbush Imperial
Maple Porter and The Devil Made Me Do It
Imperial Oatmeal Porter brewed with coffee
beans.
They feature a
spacious beer garden in the
summer and their tasting
room is open daily. Tours are
available on Saturday and
several types of breweriana
ranging from shirts, and
glasses to signs are available
for purchase.
Tyranena
Brewing
Company is also the sponsor
of exceptional events such as
the Sugar Maple Music Festival
which will be held on August
2nd & 3rd in 2019 as well as
their Oktoberfest Bike Ride in
September and the Tyranena Beer Run in
November. Next time you’re cruising between
Milwaukee and Madison don’t forget to stop by
and try some of their outstanding beers.

Congratulations to Founder/Brewer
Rob Larson, who founded the Tyranena
Brewing Company (tyranena.com) located
in Lake Mills, WI in 1998. They will be
celebrating
their
20th
anniversary
of
operation in October of 2019. I met with
Patricia Cicero who has worked there since
2000.
She enthusiastically answered
questions and provided a tour of the squeaky
-clean brewery. Patricia explained that they
can store up
to
60,000
pounds
of
malt in the
storage silo
located
outside and
utilize a 30barrel
Sprinkman
Brewhouse
system with
a production
capacity of
up
to
45,000 barrels. They have ten 60-barrel
fermenters which seemed to be operating at
maximum capacity.
They keg and bottle
their beers including some interesting names
that have stories behind them as well as
colorful labels.
In the spacious rustic taproom Patricia
and her counterpart Kassie Potts gave me
some insight into how the brewery and their
flavorful brews were named.
The Tyranena website states “The
Legend of Tyranena began long ago, in a
time before history was written. Legend tells
of a foreign tribe that built a series of stone
structures and effigy mounds on the edge of
a lake they called Tyranena.” “Today these
structures lie preserved deep under the
waters of Rock Lake. No one knows for sure
who built them, the purposes they served,
how and why they’re submerged, or even the
meaning of the word Tyranena.”

More Brewery News
Door County’s Hacienda Beer Company
plans to open a taproom in Milwaukee at 2018
E. North Avenue by Mid-2019. The Stock
House Brewery has opened its doors at 7208
W. North Avenue in Wauwatosa.
Indeed
Brewing Company of Minneapolis plans to
open a 10 barrel brewery and taproom at 530
South 2nd Street in Milwaukee next summer.
Finally, Octopi Brewing Company has broken
ground on a $10 million project that will triple
the Waunakee brewery’s size and increase
their brewing capacity to 100,000 barrels per
year. Please remember to support your Local
Craft Brewery! Prosit!
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Continuing with Standard Oil, he
developed a campaign for Esso Automobile
Lubricant. Who Geisel designed and drew for
was somewhat restricted by his contract with
Standard Oil. However, some of his other
campaigns between 1931 and 1936 included
Crossman
Arms
Company,
General
Electric,
U.S.
Envelope
Co. (Ajax
cups),
Daggett &
Ramsdell
(toiletries), Warren Telechron Company (an in
-house publication) and Gilbert & Baker
Manufacturing Co. (furnaces).
While
working
on
advertising
campaigns, Geisel also wrote and illustrated
his first children's book, And to Think I Saw It
on Mulberry Street.
This book was a
reflection of things he observed as a child at
the
family
brewery
in
Springfield,
Massachusetts.
While
his
imagination
creatively expanded his story, characters and
events began with what he saw at the
brewery. The book was published by
Vanguard Press in 1937. That same year
Geisel released his first ad for Schaefer Bock
Beer.
Because of the
repeal of Prohibition,
many breweries were
attempting to restart
their industry. Geisel’s
popularity and distinct
style was rising. Geisel
designed
the
ad
campaign,
complete
with
a
published

Continued from page 4
Geisel spent his college years at
Dartmouth and a year at Oxford post
graduate. It is during this time at Dartmouth
he
began
writing
articles
and
more
importantly, cartoons developing his comic
satire. Many early satires revolved around
alcohol. He often used
comic antagonists with a
focus on Prohibition and
drew animals such as
elephants and turtles as
his foils. Published first
in a college paper, these
cartoons came to the
attention of and were
published
in
the
Saturday Evening Post,
Judge and the New
Yorker by 1927. It is
during this time he Geisel was paid $25
signed his first cartoon for his first Post cover.
using his middle name,
Seuss. Shortly thereafter, he added “Dr.” to
the signature.
These cartoons eventually
launched his career in advertising.
His
advertising
campaigns
were varied
and
very
successful.
One of his
accounts was
for an insect
repellant
product
called Flit and owned by a subsidiary of
Standard Oil. Geisel penned these ads from
1928 until 1941. As his celebrity status grew,
demand for his cartoons in other magazines
increased.
In 1931, he illustrated a child’s
book called Boners
but his idea for his
first children’s book
was rejected as too
expensive.

poster,
for
Schaefer's
bock
beer using a goat or
“bock.” After all his
Prohibition
satire
this would be one of
the first ads he
developed
for
alcohol.
His
Seussical characters
continued, but now
represented
alcoholic beverages.
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Five
years
after Geisel wrote
for
Schaefer,
Rudolph
Haffenreffer
Jr.
approached Geisel
for
Narragansett
Brewing Company
and asked him to
design a new icon
for the company
located in Rhode
Island.
Haffenreffer
had
an
interest
in
iconic cigar store Indians. Geisel designed
Chief Gansett. This icon helped jumpstart the
brewery and was a contributing factor in the
financial turnaround and success of a brewery
still in business today. The Narragansett
advertising focused on the caricature of the
chief but notice the similarity in the goats
used
to
portray
bock beer for both
companies.
While
campaigns
and
advertisers
have
changed, the name
Gansett from Chief
Gansett
has
reappeared
in
advertising
since
Geisel’s
introduction.
Geisel often
showed a satirical edge in his campaigns or
cartoons that reflected the political climate of
the country.
While continuing his advertising career,
he continued writing children’s literature,
publishing books in 1938, 1939 and 1940. As
World War II approached he wrote political
cartoons and an ad campaign for war bonds
before joining the Army in 1943.
Geisel’s focus
after
leaving
the
service
was
children’s literature.
To date his book
publications exceed
200 million copies
and
are
in
15
languages.
His
name
is
world
renowned and he,
Theodor
Seuss
Geisel
aka
Dr.
Seuss,
saw it on
Mulberry
Street,
which happened to
have a brewery.

Geisel often showed a satirical edge in his
campaigns or cartoons that reflected the
political climate of the country.
He was
particularly vocal during WWII and the lead
up to it.

Books used to compile this article were:
Theodor Geisel by Donald E. Pease, Oxford
University Press, 2010; Dr. Seuss & Mr.
Geisel: A Biography by Judith & Neil Morgan,
DaCapo Press, 1995; and The Seuss, The
Whole Seuss, and Nothing But the Seuss: a
Visual Biography of Theodor Seuss Geisel by
Charles D. Cohen, Random House, 2004.
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___ Please send information
___ $ 25 Family
___ $ 50 Collector
___ $100 Brewer
___ $250 Master Brewer
___ My Membership/renewal
dues are enclosed
Please send to: P.O. Box 1376
Milwaukee, WI 53201-1376
Name _________________________
Address ________________________
_______________________________
City

State

Zip

Phone _________________________
E-mail _________________________

Or sign up online at:

www.brewingmuseum.org.

Ryan Bogenschneider
ryan.bogenschneider@yahoo.com
Frederick C. Gettelman
fredget@sbcglobal.net
Bob Giese
ezjazz1@sbcglobal.net
Bob Heger
rjhegermke@gmail.com
Jerry Janiszewski
jjjaniszewski@wi.rr.com
Karri John Fritz-Klaus
Geoff Kroening
webmeister@nasaengerbund.org
Gary Luther
glutherwi@gmail.com
Tim Murphy
Tmurphy200@Hughes.net
Megan Mares
megan.mares1@millercoors.com
Andy Ogens
andy@ogens.com
Dr. David Ryder
dr.davidryder@gmail.com
Scott Smith
scottsmith@wi.rr.com
Thomas Volke
bulletindigest@att.net

P.O. Box 1376
Milwaukee, WI 53201-1376

Help us make the Vision a
Reality. Join Today!

